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OUR MISSION AT 

Connecting Clients with passionate & driven
students who solve business challenges with
our unique Gen-Z perspective 



Student  consultants  complete  a  ser ies  of  t ra ining modules  to
get  cert i f icat ions  in  the latest  d igita l  market ing plat forms
such as :  Canva,  L inkedIn,  Instagram,  Facebook,  T ikTok,  Adobe
Suite ,  Google  Suite  & Analyt ics ,  and Meta Business .

Next ,  consultants  wi l l  be  paired with Xavier  internal  c l ients
including student  of f ices ,  organizat ions ,  and academic
departments  to  run their  socia l  media  channels ,  create  blog
posts ,  edit  websites ,  etc .  

F inal ly ,  s tudents  wi l l  be  paired with external  c l ients ,  inc luding
companies  in  the Cincinnat i  ecosystem,  and complete  var ious
market ing & consult ing projects .

TRA IN ING1

2

3

NON-PAY ING

PAY ING

STEPS OUR CONSULTANTS TAKE



THE ELEMENTALS:

Creative students working as digital media consultants. 
The objective: to assist with creative projects, create
visual asset development and organization, and expand
the skill set of our consultancy as a whole.

Target Majors: 
Graphic Design, Digital Media, Fine Arts, DIFT,
Advertising, etc.

Target Skills:
Adobe Suite (Illustrator, InDesign, Photoshop,
Lightroom, Premiere Pro, Dimension, etc.)
 Website Design (WordPress, SquareSpace, Wix, etc.)
Additional: Procreate, Canva, and more.

Facilitate client relationships with external and
internal clients, establish and complete objectives set
by clients, and oversee the specific goals and strategy
implementation throughout the service period.

Target Majors: 
Marketing, Entrepreneurship, Business Analytics,
Sports Marketing, Management, or related majors

Target Skills:
Background in social media use and/or
management.

Facebook, Instagram, LinkedIn, TikTok 
Professional and driven to collaborate.

Creative

STUDENT FRAMEWORK

Marketing



CONSULTANT  I $13.50

CONSULTANT  I I

STUDENT  LEADS

PRES IDENT

MARKETING &
CREATIVE

MARKETING &
CREATIVE

IMMERS ION  
FEE

$250

$16

$17

$18

INTRODUCTORY PRICING PER HOUR

$16.50STRATEG IST

ADD  ONS:
BRAND

DEVELOPMENT ,
PHOTOGRAPHY

$500
*Varies on
the needs

of the client



TIMELINE & DELIVERABLES

SOW & Marketing
Plan are developed

and completed
based on the

client’s needs.

2

Any addendums and
the alignment of

objectives take place.
Xavier Element

contract is reviewed
and signed.

3

Customized Content
Calendar is created &

presented for
collaboration between

Xavier Element and client's
primary point of contact.

4

Student Consultants
begin specific work

based on the established
strategy. Regular

client/consultant team
check-in meetings begin. 

5

Meet with a Xavier
Element student lead

and student
consultant to identify

your objectives  &
needs.

1

MEETING SOW DEVELOPMENT CONTRACT PLAN THE WORK



2 YEARS OF
est. January 9th 2023

Xavier Element has paid $112k+ in student wages!

Since January 2023: We have hired over 68 Student Consultants &
had over 60 Different Client Experiences.

We have created new positions such as copywriting, analytics, strategist,
and internal marketing lead

MARCH 2025



CURRENT                  STATS
EXTERNAL  CL IENTS 8
INTERNAL  CL IENTS 9

STUDENT  CONSULTANTS 44

MARCH 2025



NOTABLE
CLIENTS 



Marketing
Graphics
Videography
Content Creation
Social Media Management
Mural Design & Painting

Current Client



Product Photography
Web Design
Graphics
Email Marketing
Packaging Development
Social Media Management

Past Client



Photography
Videography
Web Design
Digital Graphics, 3D Mockups,
and Vector Files for Engraving
Email Marketing
Packaging Development
Social Media Management

Past Client



Graphics
Social Media Management
Content Creation
Business Development
SEO
E-Commerce
Paid Advertising (Meta Ads)
Creative Content

Past Client



CONTACT US
KYLA MCWHORTER:
KEITH MILLER:
NADIA NAMYAR:
LAURA CONGIUNTI :
ANN MOONEY:

element@xavier .edu

www.xavier .edu/sedler- fami ly-center- for-exper ient ia l -
learning/digita l -market ing-agency/ index   

Sedler  Center  for  Exper ient ia l  Learning |
Xavier  Univers i ty ,  Smith Hal l  G14

(513)  630-3400
(513)  802-0928
(859)  468-9104
(513)957-6353
(513)  885-6666


